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A Note From Nora
Hello! It's been a long time since I've published a newsletter but I'm back and
dedicated to keeping them coming to you every month. As always, the newsletter will
be packed with information you can use and will teach you things you hadn't heard
before.

In the coming months, we will be launching new services and programs at the
Writing Loft. We are upgrading our technology to provide live mentoring sessions for
writers local and out of the area. We're working to make our boot camps an
unforgettable literary experience as well as a challenging day of craft. We now serve
writers in Oregon, Washington, Canada, Mexico, and Turks and Caicos. We will also be
launching a weekly webisode broadcast as well as a new way to get personal
coaching.
We're excited about how we're growing and the hundreds of new writers we're
meeting. We are doing all this because we're on a mission to change the way writers
think about how good writing is done. We're determined to destroy the statistic that 98%
of everything written/published is unsuccessful. Writers have been lied about the craft
of writing. I'm here to change all that. I know if you learn the truth about how real writing
is done, you'll be in the upper 2% too.
That's what we do at the Loft--we make great writers. Our writers always
become part of the 2%. Successful writing is what we teach. We know getting into the
upper 2% is easy when you know how writing is actually done.
All writing is important and deserves to be respected. Writing is so important that
every author should experience the joy of producing material that affects human
emotions and delivers influence with clarity. Every writer deserves the joy true writing
success brings. Most writers settle for mediocre--mediocre material, mediocre
sales, mediocre word of mouth. I'm here to tell you, you don't have to. I'm here to
change 'okay' writing into 'outstanding' writing. Join me on this journey to bigger and
better things.

TheWritingLoft.com

Never Tell Everything You
Know All At Once
Think about how you get to know a
person in real life. Seldom do we learn
everything about them the moment we meet
them. The first thing we do involves
observation. We listen to what they say, and
how they behave over time. It is only after
multiple encounters do we make a full
determination. The same process is what
should happen in your novel.
Readers want to form attachments-positive or negative--with a character's
personality, motivations, strengths and
weaknesses. Readers want to discover that
information on their own. Telling everything
about a character all at once is counterproductive to that goal. You have about 300
pages to fill, take your time. Don't tell, show.

Let Plot Do The Heavy
Lifting
Plot is the engine that
drives your novel. It is
what keeps a reader
engaged and wanting
to know what will
happen next.
Excellent writers plan
their plots to do just
that. They keep the readers involved in the
story by engineering their plots to achieve
that goal.
Here is a quick primer on how to make
plot work for you.
1. Make the conflict challenging and
demanding. Without conflict there is no
story. The Road Runner has Wiley Coyote,
Sherlock has Moriarity, and Ahab has his

Your readers will love you for it.

Grammar Grappler
Lightening, Lightning, Lighting?
Lightening: The present participle
corresponding to the verb lighten. I was
lightening the load on the pickup truck or the
aging man's hair is lightening to gray.
Lightning: An abrupt and natural electric
discharge in the atmosphere. He was struck
by lightning.
Lighting: The arrangement of light and/or
light fixtures in a house or in photography.
The lighting in the house was inadequate for
working.

Ignoring
Reader Emotion
Will Kill Your
Story
The most
important job a writer
has is to create an
emotional response
in the reader and do it as often as
possible.
Readers must internalize the feelings
of a character and become attached to
what is going on in your story. When that
happens, you can then say your story has
emotional impact. You can't assume the
reader is doing that. To test it, ask the
reader how did it make you feel. If they
give you a 'thinking' answer (I think she is
a nice character), you lose. The right
answer is an emotional answer (I was so
worried she when she got lost).
Also, if the reader doesn't go back in
his or her memory to find a similar
incident, you lose. That too is a test of
whether your writing has affected him or
her emotionally.

obsession. Who or what does your
protagonist have? Your conflict not only has
to be believable, but the reader has to
believe it is challenging enough for the
protagonist. Whatever you do, don't make it
easy for your character. Reader involvement
is practically assured when things are
difficult for your character.
2. Create multiple obstacles for
your protagonist to overcome. Start with
minor obstacles and progressively up the
ante. Get your antagonist in the river and
raise the water level, cause whirlpools, send
in the piranha and then have a school of
alligators waiting on the opposite bank.This
is just a metaphor. The point is, give your
protagonist challenges and obstacles to
overcome.
3. Make sure the protagonist figures
his or her own way out of each dilemma.
If someone else solves the problem, it was
not a challenge for the protagonist.
4. Use techniques like the 'ticking
clock' to create suspense. The movie No
Way Out is a great example of how the
ticking clock works. In the movie, the viewer
feels the suspense of wondering if the main
character gets the proof he needs before 1)
the boat captain identifies him, 2) the
photograph is developed, 3) the thugs kill
him or 4) the searchers find him. And, 5)
does he avoid all that waiting for the
computer report comes in. Phew! Want to
know if he makes it? Watch the movie to find
out.

Did You Know. . .???
It only takes 10
seconds for an
editor to decide
whether he or she
will invest time in
reading your

Be mindful that creating emotional
impact is something you can't achieve
through description or by the unfolding of
facts. It is not the result of a great plot.
Emotional impact begins with
effective word choices--words that are
heavy with hidden meanings and welldefined pictures.
Emotional impact also depends on
mastering the craft of showing not telling.
You have to know the facts about how
human beings read and use that
information to structure your sentences
and paragraphs.
Readers hear the words they read
(so the rhythm of the sentence matters),
and they form pictures as they read. You
will be surprised to know these two things
don't happen with description.
Take time to learn just how emotional
impact is achieved. Your book depends on
it.

Why you need to invest in upgrading
your writing skills:
"It’s none of their business that you have to
learn to write. Let them think you were born
that way."
– Ernest Hemingway
"Words are a lens to focus one’s mind."

manuscript--only 10
seconds. So, make your lead sentence
and first paragraph count. Write a lead
line that hooks and then follow-up with
sentences designed to grab interest. Hint:
1) There are no new plots, so don't start
your pitch with plot. 2) Figure out the most
interesting thing about your work and lead
with that. 3) Decide what your underlying
message is and stress that as well.

It's an All-dayBoot Camp
November 5, 9am-4pm

Where: Chico, 900 Esplanade
(Museum of Northern California Art)

Sign up now!
Sponsored by the Chico CWC

Cost: $65 member; $75 non-members
Email Cathy to register:
chaseca310@gmail.com

– Ayn Rand
"Get it down. Take chances. It may be bad,
but it’s the only way you can do anything
really good."
– William Faulkner
"The unread story is not a story; it is little
black marks on wood pulp. The reader,
reading it, makes it live: a live thing, a story."
– Ursula K. Le Guin

There's Money to be Made
Writing Books
Book publishing
revenues were more
than $1,735 billion in
2011.
"That dough is
going somewhere.
Some of it can go to
you," says author
Dave Zaboski.
There are two
categories of
writers. The first category produces work
that is a joy to read and people ask for the
book. For these writers, it’s all about the
work: the writing, creating emotional impact,
and the craft of influencing thought. For
them, craft and creativity go hand in hand.
They know that good writing speaks for
itself.
The second category of writers
produce work they love, but find it difficult to
obtain a readership or gain positive word of
mouth.
It is possible to be in the first category
of writers. You can learn what you need to
know in order to write material you know is
compelling. Writers should be familiar with
the science of how people read and the craft
of constructing sentences that affect what a
reader thinks and how a reader feels. The
Writing Loft exists to teach this craft.

We're Here to Help

Hire a Mentor

Every person who
has achieved success has
done so by enlisting the
help of others and paying
attention to how good
writing is done. Writing is
both a science (you have
to know how to create
emotional engagement)
and a craft (you have to
know how to choose
words with power and
impact).
If you are serious about
expanding your skills and
writing a book readers
can't put down, then the
Private Student Program
is for you.

How Does Your
Manuscript Rate?

The good news is that
28 million books in English
were published in 2013.
This figure does not
include those that are
available digitally.
The question then
becomes, are there
enough readers to justify
this number of books?
Regardless of
whether there are or aren't
enough readers, one can
only speculate that only
books that attract a large
number of readers will
eventually make the cut.
So, to be sure your
book makes the cut, get
a professional to
evaluate your work
before you send it.

Ghostwriting Service

If you have a great
idea for a book, but don't
want to write it yourself, I'll do
it for you. I'll write the book
and you will get the
benefits: royalties, sales, and
recognition. You also get a
book that is professionally
written in your voice--a book
of which you can be proud.
The fastest way to get your
story out is to have
someone else write it for
you.

We'll Write it for you >>
Call us
@ 1-844-The-Loft (843-5638)

